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Founded in 2004, Yayasan Mudra Swari Saraswati is 
an independent, not-for-profit foundation committed 
to enriching the lives and livelihoods of Indonesians 
through a range of community-building arts, cultural, 
and culinary programs. It was founded by Janet 
DeNeefe and Ketut Suardana as a healing project 
in response to the first Bali bombing to boost the 
economy and reflower the community after the 
devastating effects of the bombings.

The goal of the Foundation is to help fulfill the 
creative needs of Indonesia, its individuals and 
communities, while showcasing its cultural diversity 
– both traditional and contemporary – to the world. 
Creating a space for cross-cultural exchange and 
open-minded dialogue and discussions is at the 
heart of the Foundation.

It achieves this through its core initiatives, Ubud 
Writers & Readers Festival, Ubud Food Festival 
alongside other smaller programs. Through 
these major international events, the Foundation 
promotes Ubud as a center for arts and culture, while 
showcasing the artists, writers, chefs and producers 
of Indonesia on an international stage. Our events 
provide enormous networking opportunities, both 
locally and internationally, and help Indonesians 
reach their full potential through educational and 
capacity-building programs. 

Yayasan Mudra
Swari Saraswati
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About

About

the Festival 

Theme: Mulat Sarira 

Launched in 2003, the Ubud Writers & Readers Festival is Southeast Asia’s 
leading literary and artistic event. The UWRF’s mission is to create a world class 
festival that celebrates extraordinary stories, amplifies brave voices, and tackles 
global issues through open dialogue and cross-cultural exchange. The Festival 
is proud of its continuing success in bringing Indonesian and international 
writers and audiences together on the world stage. 

On its 18th year, the Festival will celebrate national and international emerging 
and established writers, artists, and activists who will delve into the theme 
across many landscapes through in-depth panel discussions, intimate special 
events, hands-on workshops, electric after dark performances, films, children’s 
program and much more – following a strict COVID-19 health protocol with 
social-distancing measures applied. 

The Festival is set to return from 8 – 17 October 2021, combining on-the-ground 
Festival experience with online and live-streaming elements. A hybrid Festival 
designed to be enjoyed by audiences on the island and beyond.

The theme of this year’s Festival is Mulat Sarira, interpreted in English as self-
reflection. Drawn from a Balinese-Hindu philosophy, Mulat Sarira is the spiritual 
principle of examining one’s actions, thoughts, and values to ultimately build 
the deepest sense of self-understanding and interconnectedness in pursuit of 
Dharma, the Truth. Right now, self-reflection is more appropriate than ever 
before. The COVID-19 global pandemic has created a colossal global crisis 
that has forced people to deeply reflect and re-invest in themselves and their 
community.



“One of the Five Best
Literary Festivals for 2019”

- THE TELEGRAPH UK



What
Makes

Unique?
the Festival

UWRF is Indonesia’s longest run-
ning, only literature and cultural 
festival to reach a diverse interna-
tional audience.

We provide a platform for 
Indonesia’s emerging and 
established writers, poets, 
journalists, artists, photographers, 
dancers, and theater performers to 
showcase their work to the world.

We celebrate Indonesian cultur-
al heritage and contemporary 
culture.

UWRF is revered throughout the 
region as Southeast Asia’s largest, 
longest-running, and most diverse 
literature and cultural event – on 
average speakers are drawn from 
over 30 countries.

We have a fast-growing and highly-
engaged social media community. 

We work closely with many local 
businesses and organizations 
– UWRF would not be possible 
without the support of the local 
community.

Through our Annual Bilingual 
Anthology of Emerging Indonesian 
Writing, we nourish the careers 
of aspiring writers and create 
pathways for professional 
development.

This year’s edition we will deliver 
a Hybrid Festival: combining 
on-the-ground programming 
with live-streaming to create a 
Festival accessible to all in times of 
COVID-19 pandemic.
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Our Programs
Across ten days, Ubud Writers & Readers Festival will deliver an extensive range 
of events - from fiery conversations and panel discussions to intimate literary 
lunches, gripping live performances, hands on workshops, book launches, and 
artisan market – all delivered in an exciting on-the-ground and online format.

A hybrid Festival of on-the-ground and online programming, the Festival will 
transforms the artistic village of Ubud into a thriving creative hub and bring the 
excitement beyond through live-streams – making it accessible to all audiences 
across the globe.

80+
SPEAKERS

30+
PANEL DICUSSIONS

10
BOOK LAUNCHES

10+
LIVE MUSIC, ARTS, AND 

FILM PROGRAMS

10
WORKSHOPS

80
MARKET VENDORS
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With the hybrid format, the Festival are excited to be engaging with audiences 
on-the-ground and online. Based on our data from KEMBALI20, an online 
Festival held in 2020 as well as past Ubud Writers & Readers Festival, here are the 
estimation of our audience profile and numbers:

Our
Audiences

GENDERS

59% 
FEMALE

41% 
MALE

15,591  
(Program Views Online)

59% 
35 – 64

23%  
>65

18% 
<34

AGES (ON-THE-GROUND)

60% 
25 – 34

22%  
18 – 24

17% 
35 – 44

1% 
45 – 44

AGES (ONLINE) 
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Our

285,000 
website visits

454 
articles across international 
and national major media 
outlets, including print, digital, 
TV, and radio

16.3K 
enews subscribers.

74 
journalists reported from 
the Festival in 2019

Outreach
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Our
Branding
During the UWRF, the island of Bali will be brought to life with beautiful, eye-
catching Festival branding. 

The online elements of the Festival also extended our branding in the digital 
channels. From posters to printed advertisements, postcards, e-banners, etc, the 
Festival will be promoted through:

BILLBOARDS T-BANNERS

E-POSTERS

PROMOTION 
VIDEOS

FLYERS and 
POSTERS

X-BANNERS

E-BANNERS
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Partnership
The Festival would not be possible each year without the generous support of 
our partners across all sponsorship and patronage categories. The Festival and 
Yayasan Mudra Swari Saraswati are dedicated to aligning with partners who 
share our value and objectives, as well as our commitment to improving the 
lives and livelihoods of Indonesians through the development of cultural and 
community programs. 

Each of our partners played a key role in bringing the Festival to life. Partner 
support is critical in offsetting the significant costs of running a not-for-profit 
organization. It ameliorates production overheads, provides venue use, 
supports community-focused and free events, promotes the festival, enables 
the attendance of writers and sepakers, as well as many other types of essential 
support.

By partnering with us, you can: 

• Advertise and promote your brand to both Indonesian and International 
audiences through our on-the ground and online programming 

• Give back to your audiences and the broader community, by making the 
Ubud Writers & Readers Festival part of your Corporate Social Responsibility 
or Social Sustainability programs 

• Connect with individual events or personalities that suit your brand’s 
message and image 

• Be part of the leading literature and cultural festival in Southeast Asia 

• Be part of an initiative to ensure Bali and our local communities to get 
back on their feet, especially the art, literature, and cultural sectors in the 
COVID-19 era
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UBUD WRITERS & READERS FESTIVAL 2021
PARTNESHIP CATEGORIES & ENTITLEMENTS

Presenting Partner Platinum Major Gold Silver Bronze Emerald Community 
Partner

IDR 1.500.000.000 IDR 500.000.000 IDR 300,000,000 IDR 200.000.000 IDR 100.000.000 IDR 75.000.000 IDR 50.000.000 IDR 20.000.000

Cash Cash Cash Cash Cash / in-kind Cash / in-kind Cash / in-kind Cash / in-kind

BRAND AWARENESS & ACKNOWLEDGMENT
1 Naming Rights to all events P

2 Acknowledgement by host at all events P

3 Organisation’s branding throughout the Festival’s site (on the ground and online) P

4 Acknowledgement to selected programs P P

5 Video Bumper to be played in between sessions P P

6 Display of logo or  promotional material at selected  programs P P P

7 E-news banner ad 2x 1x 1x 1x

8 Specific post on  social media (Instagram, Facebook & Twitter) prior to & after UWRF 5 posts 3 posts 2 posts 1 posts

9 Logo on Festival T-Shirts P P P P P

10 Logo on Festival billboards at key locations in Ubud and Bali P P P P P

11 Logo on side banner bumper during main program P P P P P

12 Logo displayed on main Festival venue P P P P P

13 Opportunity to distribute promotional material on UWRF Box Office P P P P P P

14 Distribution of promotional material in the Festival hampers / goodie bag P P P P P P

15 Logo on Festival e-posters & e-flyers P P P P P P

16 Logo on e-news footer P P P P P P P

17 Partners shoutout at Social Media post P P P P P P P P

18 Logo on Festival website with hyperlink to organisation website P P P P P P P P

19 Logo on all partners’ logo slides in between session P P P P P P P P

20 Logo displayed on Festival banner at Opening & Closing night P P P P P P P P

21 Recording of UWRF partners to be played in between sessions at main program P P P P P P P P

22 Logo on TV screen at main venues P P P P P P P P

HOSPITALITY
23 Festival Pass (all access to UWRF online programming) 10pax 7pax 6pax 5pax 4pax 3pax 2pax 1pax

24 On-the-ground Festival passes 5 4 3 3 2 2 1 1

25 UWRF 2021 merchandise pack 2 2 2 2 2 1 1 1



Partner 
with Us
Contact our Partnership Team today 
to explore different opportunities that 
suits you.

Erma 

General Manager 

Erma@yayasansaraswati.org 

+62 878 6162 3977  

Ade Ardhana

Partnership Coordinator 

ade.ardhana@yayasansaraswati.org 

+6281 238 116 839


