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About Yayasan Mudra Swari Saraswati Patron Program

About Yayasan Mudra Swari Saraswati
Founded in 2004, Yayasan Mudra Swari Saraswati is an independent, not-for-profit
foundation committed to enriching the lives and livelihoods of Indonesians through
a range of community-building arts, cultural, and culinary programs. It was founded
by Janet DeNeefe and Ketut Suardana as a healing project in response to the first Bali
bombing to boost the economy and reflower the community after the devastating effects
of the bombings.
The goal of the Foundation is to help fulfill the creative needs of Indonesia, its individuals
and communities, while showcasing its cultural diversity – both traditional and
contemporary – to the world. Creating a space for cross-cultural exchange and openminded dialogue and discussions is at the heart of the Foundation.
It achieves this through its core initiatives, Ubud Writers & Readers Festival and Ubud
Food Festival. Through these major international events, the Foundation promotes Ubud
as a center for arts and culture, while showcasing the artists, writers, chefs and producers
of Indonesia on an international stage. Our events provide enormous networking
opportunities, both locally and internationally, and help Indonesians reach their full
potential through educational and capacity-building programs.

Right now, Bali is facing its biggest
challenge. COVID-19 has crippled a thriving
tourism industry, as 80% of people in Bali
rely on tourism as quoted by ABC News.
It is with great regret that Yayasan Mudra
Swari Saraswati has decided to postpone
Ubud Food Festival 2020 and Ubud Writers
& Readers Festival 2020 until further notice.
This decision not only impacts the survival
of our Foundation, but also means a loss of
revenue from ticket sales and the valuable
contribution of partners. It also impacts the
local communities in both Ubud and Bali
that look forward to the economic boost of
these much-loved annual events.
In July 2020, we launched the Yayasan
Patron Program because we believe that
once again, it is our duty to help Bali heals
and that culture is at the heart of rebuilding
societies. The Patron Program was created
to seek assistance for the survival of both
Festivals and the Foundation. By making a
valuable contribution to the Yayasan Patron
Program, you will be directly involved in
delivering both Festivals in due time. Your
contribution will guarantee the future of
Indonesia’s most meaningful cross-cultural
platform of words, ideas, culture and the
creative arts.

3

Partnership Proposal

Partnership Proposal

About the Festival
Projected for a media launch in August, KEMBALI 2020: A Rebuild Bali
Festival is a part of Yayasan Mudra Swari Saraswati Patron program that
will inspire, excite, reconnect, and revitalize the community through its
lineups of diverse online programs. The theme Kembali highlights our
beloved island, Bali, one of the world’s leading tourist destinations.
The transformative power of culture is crucial for economic
development and for the well-being of local communities. It offers a
richness of experience that defines national and personal identities.
KEMBALI20 will be this year’s most important celebration of Indonesia’s
creative arts and culinary richness, a pillar of human resilience and
survival.
Kembali — Indonesian for return, come back — is a festival of
literature, food, art and culture, streaming online and on the ground
programs from Ubud, Bali. The Festival will connect people in Bali and
Indonesia as well as International audience at a time when travel may
not be possible. An international festival of literature, food and culture,
KEMBALI20 will bring together the most successful elements of UWRF
and UFF from 29 October to 8 November 2020.
In response to current travel restrictions, the program will focus on
presenting local writers, food figures and artists onsite in Ubud with
virtual appearances from their international counterparts. The program
will include panel discussions, workshops, book launches, poetry
readings, children’s programs and films. As a not-for-profit initiative
designed to enrich the community, KEMBALI20 will be accessible for
everyone through its donation-based sessions.
As a part of the Yayasan Patron Program, KEMBALI20 is designed
to support the future of UFF and UWRF. The Festivals support local
economy as they generate income for the hotels, restaurants and
countless other businesses that operate in the area. They provide
employment, as well as, immense inspiration for the creative and
collective soul.

We Invite You to Kembaarliy toNew
Experience An ExtraordFeinstival
Way of Enjoying A
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What Makes –
•

•

•

KEMBALI20 is more than a Festival, it’s a
milestone with a mission, to help rebuild
Bali's creative economy and tourism
industry through its ongoing programs,
community initiatives, and partnerships.
With the united missions and targeted
content of both Festivals, Ubud Writers &
Readers Festival and Ubud Food Festival,
KEMBALI20 will provide a powerful digital
global platform for Indonesia’s leading
figures, including writers, artists, journalists,
performers, poets, designers, activists, social
entrepreneurs, chefs, and culinary experts
to showcase their achievements.
We’ll celebrate Indonesian heritage and
contemporary culture while rekindling hope
and inspiration in extraordinary new ways.

the Festival Unique?
•

With Ubud Writers & Readers Festival
and Ubud Food Festival's supports,
KEMBALI20 has a fast-growing and
highly-engaged social media community,
nationally and internationally.

•

We work closely with local businesses and
organizations – the Festival would not be
possible without the support of the local
community, and now, more than ever,
this assistance is paramount for us all.

•

It's the first Festival in Bali that combines
online and on the ground events. Over
the two-weeks Festival course, tune in
on our website and social media to livestream our diverse and rich programs,
including discussions, book launches and
workshops. While on the weekends, food
stalls, live music and film screening will
be held on the ground at the Festival Hub
in Ubud, Bali.
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Target Audience
Drawing data from both Festivals,
UWRF and UFF surveys and
statistics, we mapped out a
target audience for KEMBALI20
consists of:

Nationality

Age

Gender
<20

Through its lineups of online programs,
KEMBALI20 is expected to reach
audiences around the world, with
Indonesian and Australian audiences on
the top tiers of the audience group.

Indonesia

10%

30%

United States

Australia

21-34

60%

70%
FEMALE

35-50 25%
51-64+

5%

30%

In the form of online Festival,
we are expecting to welcome:

30%

10%
Asian Countries

Others

10%

10%

Representatives from
publishers, media and
governments

•

Students and teachers
from local schools and
universities

•

Representatives and
diplomats from embassies
in Indonesia

•

Journalists from
Indonesia’s leading media

•

Literature, art and food
lovers from across the
archipelago and beyond

European Countries

MALE

10%
8

•
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Our Program
KEMBALI20 online Festival will be held on 29
October to 8 November 2020, with online
pre-events commencing in August and
continuing, post-Festival, into 2021.
Bringing together some of the world’s most
powerful voices in a melting pot of artists,
authors, activists, entrepreneurs, performers,
chefs, and culinary experts, KEMBALI20 is
a platform for meaningful exchange and
cross-cultural dialogue. A place where
artists and audiences alike can discuss
shared inspirations, ideas and concerns,
the online Festival transcends cultural and
geographical borders to create a truly global
community.

•

From literature, journalism,
environment, politics and
other global issues, to art,
film, music, performance and
entrepreneurship, KEMBALI20
delivers diverse and rich
programs.

•

Live-streaming with renowned
Indonesian and international
acclaimed writers, artists,
journalists, performers, poets,
activists, social entrepreneurs,
chefs, and culinary experts.

•

Sessions for professional
development and would-be
entrepreneurs will take place in
digital format.

•

All events are designed to
enrich the local community,
including Bali based initiatives
and foundations.

•

From Sabang to Merauke,
Singapore to Mexico, all events
are accessible for our audiences
in Indonesia and beyond.

ONLINE

FREE PROGRAMS
DONATION-BASED
PROGRAMS

11

"

Celebrate Indonesian cultural heritage and
contemporary culture while rekindling hope
and inspiration in extraordinary new ways
with KEMBALI 2020.
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Our Outreach
292,494
Combining the digital, social media,
and media relations force of its sisters’
Festivals, UFF and UWRF, KEMBALI20 will
be promoted through both Festivals’
promotion platforms. The outreach will
include:

38,250

16,374

35,009
15,813
14

Twitter
Followers

E-news
Subscribers

2,783

FB
Followers

Website visits from
October 2019
to June 2020

Media
Contacts

This outreach will also
increase once the
campaign started and
we will be engaging
with more audience
through:

SOCIAL MEDIA
ADVERTISEMENT

IG
Followers

KOL AND MEDIA
ENGAGEMENT
DIGITAL MEDIA
ADVERTISEMENT
DIGITAL AND PRINT
EDITORIAL
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On the Ground
Branding
During the KEMBALI20 campaign, Ubud will be brought to life with
beautiful, eye-catching Festival branding. From posters to street banners,
flyers to baliho, the Festival will be promoted through:

200 POSTERS

Distributed to venues across the
Island

1000 FLYERS

Distributed to venues across the
Island

30 T-BANNERS

At Festival Hub, event venues, and
across Ubud

6 STREET BANNERS
Displayed at prominent street
across Ubud

2 BALIHO

During Festival week, the
Festival hub itself as the heart of
KEMBALI20, will be full with display
of our branding and partner logo.
Partner logo will be displayed on:

BANNERS
BALIHO
TVC
T-SHIRTS
All of those will be displayed at
prominent spots across the Festival
Hub, where no one would have
missed them.

Displayed at prominent spots
across Ubud
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Partnership
KEMBALI20 wouldn’t be possible without the generous support of our
partners across all sponsorship and program categories. Each of our
partners played a key role in bringing the Festival to life. Partner support
is critical in offsetting the significant costs of running a not- for-profit
organization. It ameliorates production overheads, provides venue use,
supports community-focused free events, promotes the Festival, enables
the attendance of writers, artists, journalists, performers, poets, designers,
activists, social entrepreneurs, chefs, and culinary experts and many other
types of essential in-kind support.
By partnering with us, you can:
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•

Advertise and promote your brand to the Festival’s online
audiences.

•

Reach new audiences across our digital communications.

•

Give back to your clientele and the wider community,
by making KEMBALI20 part of your Corporate Social
Responsibility or Social Sustainability programs.

•

Explore long-term partnership to access unique deals and
ongoing coverage across all Yayasan Mudra Swari Saraswati’s
projects and initiatives.

•

Find individual events or personalities that reflect your brand.

•

Be part of an initiative to ensure that Bali and our local
communities get back on their feet, especially in the art,
literature and cultural sectors.
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Presenting
Partner
(Price upon req)

Platinum

Gold

(Price upon req) (Price upon req)

PARTNESHIP CATEGORIES & ENTITLEMENTS
Cash

Cash

Cash

Silver

Bronze

Emerald

Community
Partner

IDR
75,000,000

IDR
50,000,000

IDR
25,000,000

IDR
15,000,000

Cash/in-kind

Cash/in-kind

Cash/in-kind

Cash/in-kind

BRAND AWARENESS
1

Naming Rights to all events

P

2

Organisation's branding throughout the Festival's site

P

3

Acknowledgement by MC or moderator at all events

P

4

Acknowledgement to selected programs

P

5

Display of logo or promotional material at selected programs

P

6

Video bumper to be played between online sessions

P

7

Distribution of promotional material at Festival's high traffic points

P

8

E-news banner advertisement

2x

1x

1x

9

Specific post on social media (Instagram, Facebook & Twitter) prior to &
after KEMBALI20

5 post

3 post

1 post

10

Logo on Festival T-Shirts

P

P

P

P

11

Logo on Festival billboards at key locations in Ubud and Bali

P

P

P

P

12

Logo on paid advertising placements

P

P

P

P

13

Logo on overlay graphic during sessions

P

P

P

P

14

Distributions of promotional material in the Festival hampers

P

P

P

P

P

15

Logo on Festival e-posters & e-flyers

P

P

P

P

P

16

Logo on e-news footer

P

P

P

P

P

P

17

Partners shoutout at Social media post

P

P

P

P

P

P

P

18

Logo on festival website with hyperlink to organisation website

P

P

P

P

P

P

P

19

Logo on TV screen at main venues

P

P

P

P

P

P

P

20

Logo on all partners' logo slides between session

P

P

P

P

P

P

P

HOSPITALITY
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21

Festival pass (all access to KEMBALI20 programming)

10pax

7pax

5pax

4pax

3pax

2pax

2pax
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Festival pass to 2021 / 2022 Festivals

5

4

3

2

2

1

1

23

KEMBALI20 Merchandise Pack

2

2

2

2

1

1

1
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Contact our Partnership Team
today to explore the opportunities

Saraswati Ratnanggana
Partnership Manager
e: saras@yayasansaraswati.org
m: +62 815 1612 116

Ade Ardhana
Partnership Coordinator
e: ade.ardhana@yayasansaraswati.org
m: +6281 238 116 839
22
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